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UX’d for it




HI, MY NAME IS...

Harjot.




HI, MY NAME IS...

"hey, my name is Bradley, but you can call
me '‘Brad and Boujee'. Haha, just kidding
girl what's up"

Harjot.

-
-

Harjot Bal

Experience Architecture & Usability

Rangle.io
Canada 500+ &8




HI, MY NAME IS...

Harjot. \What’s yours?




POP QUIZ

What skill is at the heart of
User Experience as a practice?




POP QUIZ

What skill is at the heart of
User Experience as a practice?
Empathy.




ON TONIGHT

1 2 3

UX 101 Crash course The takeaway
|dentity crisis Good, bad, and ugly Resources

What we do Best practices Talk to me

How we do it Exercise

Housekeeping
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Identity crisis




UX 101

Identity crisis
UX Designer




UX 101

Identity crisis

UX Designer
UX Architect




UX 101

Identity crisis

UX Designer
UX Architect
UX Researcher




UX 101

Identity crisis
UX Designer
UX Architect

UX Researcher
UX/Ul Designer

DIS TEW MUCH




UX 101

Identity crisis
You are what you do...Kinda.




UX 101

Identity crisis

UX Designer
“I| define movement.”




UX 101

Identity crisis
UX Architect

“lI structure content.”




UX 101

Identity crisis

UX Researcher
“| evaluate behaviour.”




UX 101

Identity crisis

UX/Ul Designer
“l define movement AND make it pretty.”




UX 101

Identity crisis: The sequel




UX 101

Identity crisis: The sequel

CX
SD




UX 101

Identity crisis: The sequel
CX: Customer Experience
SD: Service Design




UX 101

Identity crisis: The sequel

CX: Considers end-to-end journey.
SD: Explores opportunities for CX/UX.




UX 101

Example: Familiar much?

X

Word of mouth Download app Use app Make purchases Receive order Become a loyal customer
UX I N
Sign up Browse or search Place order

SD o o ©

Advertise app availability Prioritize relevant search Only allow Prime customers
on billboard media results over sponsored to leave product reviews

amazon

R




UX 101

Anyways, back to UX.




UX 101

What we do




UX 101

What we do
Mostly websites and apps.




UX 101

What we do
Mostly websites and apps.

From ad agencies to tech startups.




UX 101

What we do
Mostly websites and apps.

From ad agencies to tech startups.
Make digital life easy to navigate.




UX 101

What we do

Mostly websites and apps.
From ad agencies to tech startups.
Make digital life easy to navigate.
Abuse post-it notes and whiteboards.







UX 101

How we do it
User research

Talk to people

Interviews

Focus groups




UX 101

Usertesting  \ Usability testing

\
Do users need my app? Can users use my app?

How we do it
User research

v XV

o

v

Watch them work

User testing




UX 101

How we do it
User research

Honour them

Personas
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Parents segment. She is feeling
overwhelmed about healthcare and
has no idea where to start. She goes to
the state's exchange website, but soon
becomes frustrated and procrastinates.

She runs into her friend Amy and asks
about healthcare plans. Amy suggests
looking at Coolsure. This map depicts

her purchase journey.

MOMENTS OF TRUTH

- 2. Your second moment of truth s the appication process. One fourth 3. Your thicd moment of truth is the first month of coverage. Customers
Moments of Truth are the most critcal steps in your o who report @ 9 or a 10 in their onboarding survey renew at 76%,

journey. Get them wrong, and you lose customers. versus 25% for thase who give you a 0-6 n their inital survey.

J O u rl l ey I I l a p S RPR MPORTANCE & SATISFACTION & 5

1. Tho first moment of truth occurs when Jane 1ocks on your websie. Your
i qui she'slooking for she o of allapplications are abandoned before completon, and many of
Google and may end up selecting one of your compefitors. <

How important your customers fet the
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Notwork coverage.
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UX 101

How we do It
Audits and evaluations

Study the content
ontent audits

Heuristic evaluations

Client Z Content Inventory [ ]

File Edit View
5 e~
fx
A
1
2 Home
3
4
5
6
7 Stock Photo Tally: 3
8
9
10
1
12

13 Loans & Rates

19 Stock Photo Tally: 2

24 AboutUs

Insert Format Data Tools
$ % 123~  Arial -

)
Page Area

Help  All changes saved in Drive
0 - B ZSsA. %.-H-
c

Content Needed

Notes Owner

4 Feature Carousel ('Uniquely Simple' specifically) 'Rework opening line

Testimonials
Footer
Footer

hitp:/A

4-5 real quotes from customers
Privacy Policy
Credits Page

aspx?cor

http://www.stocksy.com/60493
http://www.stocksy.com/86597

Page Area

Hero Banner

Loan Calculator

Loan Calculator
Current Promotion

Content Needed

"fooll]p copy for 'Unsecured' and 'Secured'

Length to pay back: dropdown values

Payment schedule: dropdown values

Most recent promotion

3-4 PDF's of relevant resources

* http:/iwww.stocksy.com/98640
http://www stocksy.com/85244

|
| Page Area
'3 Feature Section

Testimonials

Content Needed

|Edit to "We like helping people when they

need it most" title
2 auntes

10 Usability Heuristics

@ Visibility of system status

©

real world

O User control and freedom

e Consistency and standards

e Error prevention

Match between system and the

@ Recognition rather than recall
o Flexibility and efficiency of use
o Aesthetic and minimalist design

o

0 Help and documentation

Helps users recognise, diagnose,

and recover from errors

T ~

Replace the first or second sentence here with something that alludes to the fact that
Client Z's clients aren't just another "paper cup”, so that the graphic feels a bit clearer

In addition to the quotes themselves, we'll need their first name and the first initial of
their last name if possible

Existing one already on Client Z's current website - this will just need to be copied in and Fllament

a separate page will need to be dev'd for it

For some of the icons used ;F‘Ilénre}it

Filament
Fl

‘ Notes

Short one sentence copy needed here - max character length of: 75

All loans are 12 months to begin with. Ideally we'd like to include another couple options Clientz
so that users can select shorter payment plans if they'd like to.

Monthly & Bi-Weekly ClientZ
If the one we currently have works, then ignore this ClientZ
These should be documents that you'd like to make available to your users. Limitto no  Client Z

more than 3 or 4

R

Status

Fllament  Complete

Complete (needs styling)

Purchased

Purchased

Status

Fllament Complete

Complete
Complete (awaiting impler

Removing from site for now

ntation)

Content and/or Link

Suspendisse faucibus, nunc et pellentesque egest:
mauris.Suspendisse faucibus, nunc et pellentesque
mauris.

t google

I google

Suspendisse faucibus, nunc et pellentesque egest:
mauris.Suspendisse faucibus, nunc et pellentesque
mauris.

Suspendisse faucibus, nunc et pellentesque egest:
Suspendisse faucibus, nunc et pellentesque egest:
Suspendisse faucibus, nunc et pellentesque egest:
mauris.Suspendisse faucibus, nunc et pellentesque
mauris.

Delete (Test) Prototype

®-

b | Purchased
| Purchased
Notes Owner Status
[l Change this title to: "We're here to help." and move “"We like helping people when they  Fllament Complete
need it most" so that it's the first line of the paragraph
These can be taken from the same 4-5 that we'll use for the homepage hitps:/idocs.google. d
stilled from Client Z's existing privacy policy hitps:/ google.
before we can design these hitp:/finvis.io/SHOUIO2G
sne - adding to footer instead of it's own section on this page Complete com/172327: 1339205-(
[
Fllament Purchased
Fliament Purchased
Fllament | Purchased
Fllament | Purchased




UX 101

‘ Home Page l
Global Navigation g :
[ e e e e e e e e e e e R e g e s s s e S s AT
* Phase 2 Persistent Utility Navigation
*mu Seareh T Resuits s X

L 1o Home P. Location [Links to Google Maps) Stage 2 Links
| 090 [Links age] LN i ot el ‘ My Account Aska Lmr.a’n.m (Live Chat)
| Phone Number Get a Card!
| Roserve a
, Resource
I Using the rams Research News.
| Home Library Prog
Local Navigation o
; Faerea by. . : ol % : : * : : :
1 Everything : . 4 : P H H Ancestry H . '
! or S ; P [ Preschoot o gl || DT by Lk : Moy [¥] Aiee
: Socks and ! | Expanding Links : . : ' ‘ ; :
' ‘k”"’"’ ' ! Libvary Cards 1 ' ' : L P :
' i v Borowing : ' H ' A ! ‘
' - ' : ' Board 1
| b Search —a Search | v Comolai ! | > Stdents —» P | one ' ' —> Archives | |
3 Rosults i - Meeting Rooms ' ’ . il ' ' Minutes 2
' ‘ ! i\ DioCufting Machines | : ‘ | ' : ]
! en i B e~
b b suttpicks - oo : b s R e ; . ] ;
: jesource ' . . : :
i ! ' * . : :
! - \ : Parents & Pages : P, Usper :
' Fa002 ! . * Teachers | ™ and Files : : Sandusky :
' »| Recommendes  For Logged ' ' ' '
H tee you In users ) - H { »
| : : 1 Acadomic
H Heritago 3
H Room H
Legend
External Related Sec f T S e E *
ome ernal ure Specia \ Global ¢ ! Locat |
Page Page Domain Content Page Notes U‘" owton | 1 Mvigetn | Phase 2 Tﬁ:, F;m;y

Existing ecosystem —— —

Reorganized ecosystem




UX 101

How we do it = g
Flow mapping Al S

Click the button Fill out task Done, but if user
eeeeeeeeeeeeee
mmmmmmmmmm

Define movement and usage

ooo

il

Flow charts

User flows




UX 101

- -

QOXOG—— p— | QOX0c—— = — -

] [T -—— ) ) Q0@ [T | e S ——EET =) Q0EO
N 5 O X - L -
S -
~_ o = ——EETTIE) 00E0

¢ " ——

QO X0 =

L -

e T

e E=") oo®Ea

Honeymoon Safori

= e \ / @ —>< O

T e e e I e )

Wireframes

SOANEITE 349000 1100 B0 1D Bt aephions

o | i
/ \ \ DI LB TR GENER 440Ut D4 Gude D B0 Fuea i vertane o1 QUi
" Z

C— - el e

NN N N2V

il

I

Rl

i
i

ds tebrotes is To?\. PN NG Other courses & events
v
h A ve wee e St

e

b

Detail the blueprints ——— " X< =i

P Tt ——— P ot g P e
}“. far g Soter e eyma Tote i
— = = =
— . TR — e e [Seop—
- - — e e g
s — T
e —— o — —_—
—— —/_J—,—'—’_,_,_ I—— —_— e ——
oo ey Carer vme E [ S ] T ——
| ] e e I e ——
™~ Fp— Pascmatng Pl o
PreTe LRT— Posumetmng Poata Comtoir - = - I PR Faromatng Foits Comtaen
e - o = = e ] e . - -
— | TR T Fotrm e T e — gt Foaee Uy
olojco] 0 ] 13 3
- —  Corve .
s 10 Sy o === == — 102 Pty o et | et || e |
- =

Define interactions




UX 101

Text fields and errors
-~ Notes
pexcom - . . m pexcom
- 3 n While the user is completing the form, attach the gray progress bar to the header
)  Dencom Contmuons Ghacore Montoring ICGME *

e ssts e o (menu), allowing page scrolling the happen directly below it

45% complete
! EJ  With the submission of each answer, visually scroll the latest question into place,
anchored directly under the sticky progress bar. Users should be able to scroll back
a X up to the top of the form as desired

youTaver

Do you currently use Flash or Continuous Glucose monitoring? El Show examples as ghost text within fields to guide user entry

» Pesal sod
Bl For open text fields, show dynamic instruction copy that adapts to the completion
Ploase provide us with your contact information T of the form fields presented directly above it
First name ot
Bl  Use live, in-line validation to identify errors and solution messages. This

functionality does not require form submission, but instead checks for errors as the
B Last name user moves between the form fields currently presented to them

Postal code B  Post code validation: Use a real-time post code checking system to pass errors to
users as needed

Phone number See functionality here:

https://www.royalmail. find-a-p d

Email

Write the rules

Element Content Size / capacity Format / interaction Behaviour
Logo Asset to be NA Link: Load
hotspot provided in content/page in

design files. <10> current
browser
tab/window,
Instructions ~ Text: N/A N/A N/A
. Heading and
subcopy
Play field Text field: Input: Inactive/greyed out state:
« Ghosttext  « 10 characters max « Textfield: until the user
with + Mixed alphanumeric selects and inputs a value
instruction  « Show and/or convert into the field
« Text field all alphabetical input to « Button: until the user enters
line PS a
CTA Enter button NA
Text link Anchor link: NA Anchor link: Page smooth
croll.
* Where is + Scroll user to on-page »
my PIN component 'Find pin code’
code? « Scroli should not be abrupt,

but gradual and and smooth,
S0 user can easily orient

Edge cases

themseives
Pin counter
Prize stats
Background Accommodate growth as
per codependent
animation, see Notification
component
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How we do It
Usability testing

Test your solution

User tasks

Feedback implementation
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Housekeeping




UX 101

Housekeeping

For your consideration
oo /.




UX 101

Housekeeping
Accessibility




UX 101

Housekeeping
Accessibility

Be inclusive and mindful of all users
that rely on solutions you design.
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Housekeeping
Accessibility

} L Ontario

ACCESSIBILITY FOR ONTARIANS
WITH DISABILITIES ACT (AODA)

AODA mandate
Follow WCAG 2.1
Websites to be AA by 2021

WCAG®

Level A, Level AA, Level AAA




UX 101

Housekeeping
Accessibility

a Contrast: 5.7:1

Contrast: 2.2:1

AODA mandate
Follow WCAG 2.1

Websites to be AA by 2021




UX 101

2.5.2 Pointer Cancellation (A)

For functionality that can be operated using a single pointer, at least one of the following is true:

¢ No Down-Event: The down-event of the pointer is not used to execute any part of the function;

H k -
H H | e Abort or Undo: Completion of the function is on the up-event, and a mechanism is available to abort the
function before completion or to undo the function after completion;
e Up Reversal: The up-event reverses any outcome of the preceding down-event;
e Essential: Completing the function on the down-event is essential.

Politician with motor disabilities and low vision:

Problem: “Iwent to hit the "Mute" button and accidentally touched the "End Call" button instead. It hung up
immediately.”

Works well: “In another web conferencing application, if I accidentally touch the "End Call" button, I can just slide my
AO DA m a n d ate finger off the "End Call" button and it won't end the call.”
Follow WCAG 2.1
Websites to be AA by 2021




abort the

hung up

n just slide my




UX 101

Housekeeping
Design Systems

Atomic Design

Consistency in look and feel

Supports user expectations




UX 101

Housekeeplng
COL X LAB ¥ O ¥ RATE ¥

No unicorns needed

Strategist = Wingman

Product Manager = Sibling
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Housekeeplng
COL ¥ LAB ¥ O

No unicorns needed

Strategist = Wingman

Product Manager = Sibling




UX 101

Housekeeplng
COL ¥ LAB ¥ O

No unicorns needed

Strategist = Wingman

Product Manager = Sibling




I'M TIRED

Intermission




CRASH COURSE

Good, bad, and ugly




CRASH COURSE

Good, bad, and ugly
Make It easy.




CRASH COURSE

Good, bad, and ugly
Make it easy.
Make It feel good.
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0%e%
kljlj 1 FR Q Register or Sign In

Search for anything... All Ads

CRASH COUF Buy&Sell  Cars & Vehicles

Toronto (GTA) %

Real Estate Jobs Services Pets Vacation Rentals Community

FOR
SOMETHING

Homepage Gallery @
Your Ad here  See All
O O ‘ € ¥ RS ” s
= - S, 1 d 0 POy >

. B s - o« SHOPPING

2 PhytoMAX-2 600 N AR S < Safe Service

; /gy p— R v _/ Electrical

o5 ,‘ y’-wwm. - X

LED Grow Free Scrap Silicone Mask Get ready for Master Business for MICE/Rats,
Lights Sale.... Metal Pick (real life like)... school with a Electrician for sale (Concret... Cockroaches,

Up,Removal... tutor all your... Bedbugs,...

Please Con... $650.00 $450,000.00

Mak( ... SPECIAL?

Browse all

Check out with PayPal on
millions of sites worldwide
to find that perfect item.

N

=\ RV's, Campers &
{ Classic Cars : 5
g \\ i Trailers
28" L —
- Find Out More

ATVs & Snow

Heavy Eqmpment Mobiles




CRASH COURSE

Good, bad, and ugly

To be fair...the landscape has changed.




CRASH COURSE

Good, bad, and ugly

DESIGN
RESPONSIVELY.




CRASH COURSE

Good, bad, and ugly
DESIGN
RESPONSIVELY.

Circa 2008




CRASH COURSE

Good, bad, and ugly
Think mobile-first.




CRASH COURSE

Good, bad, and ugly
Think mobile-first.

Less stuff on screen.




CRASH COURSE

Good, bad, and ugly
Think mobile-first.

Less stuff on screen.
Linear focus.




CRASH COURSE

Good, bad, and ugly
Think mobile-first.

Less stuff on screen.
Linear focus.
Large and in-charge content.




CRASH COURSE

Good, bad, and ugly

Scrolling Is easier and “UCK
less of a commitment \\
than a click or tap. v




CRASH COURSE

Good, bad, and ugly
Make your content
compelling. - o




Yy f -~

TOP DEFINITION

Feed Scrolling Syndrome

When you've been scrolling through your social media feed for so long, u can't
seem to stop scrolling.

William: *Scrolls through Instagram feed for an hour*

Chris: Damn it Will! Now you have Feed Scrolling Syndrome.

#syndrome #non-stop #scroll #up #media #down




CRASH COURSE

Good, bad, and ugly

Create experiences, not link directories.
Showcase your brand personality to
make users feel.
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The Rothbart Centre For Pain Care Is &
medical treatment centre in Toronto that
provides pain care for patients with chronic
pain of the head, nack, face, and back.

A Path To Pain
Rellef

We help our patients by limiting the effect
that chranic pain has on their lives.
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REFURB cauaos furb.co

YOUR OFFCE FURNTURE RESOURCE
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We buy, sell, stoce, and refurbish pre-owmed
business fumiture

ABOUT US Yy BUY USED FURNITURE OOLLECTYOM FRETNERS 8o CONTACY
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At Refurh Camada, we care about the AT Cinale
Environment. oMering Recycied, Reused and Vomd OTue
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who we are

‘ Refurb Canada Is a full service office fumiture recycling compasny that has been

who we are
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CRASH COURSE

Good, bad, and ugly
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Bath Magic Inc. - Got an Ug/y Tub?
Reglazing Solutions Don't replace it...Reglaze It /I

WHO WE ARE / WHAT WE DO / WHY US / HOW WE DO IT / OUR FINISHES / COLORS / SERVICE AREAS / QUESTIONS?
I CONTACT US
CARE INSTRUCTIONS /4 HOUR CURE / ANTI-SLIP / DRAIN KITS / BATHMATS / TOUCHUP KITS / LINKS

>0 9! l. Founded in 1993, Bath Magic is in the business of reglazing bathroom and
B e fraction of the cost of replacement.

kitchen fixtures. We can make that old tub, tile, or sink look great again at a
~
I' ’~\ ’

2 2= H R v R Our _finish is strong, durable, and easy to care for. No more scrubbing with
‘) harsh cleaners. Most jobs take just a few hours to complete. Appointments set
Monday- Saturday.

We offer Reglazing, Refinishing, and Resurfacing solutions! We can make
those old worn out bathtub, sink, or tile look great again at a fraction of the
cost of new. Servicing the Cincinnati Columbus, Dayten and Toledo Ohio
areas, along with Detrot Michigan, Indianapolis Indiana, Louisville
Kentucky,Rockford llincis, and Madiscn Wisconsin.

Speciais
by Ciy

CINCINNATI ,OH

COLUMBUS, OH
DAYTON, OH
DETROIT, MI

INDIANAPOLIS, IN

LOUISVILLE, KY

MADISON, Wi
ROCKFORD, IL
TOLEDO, OH

- ACCREDITED
ol BUSINESS

| BBB
BBB Rating: A+

He Slipups!!
N

\..»""

/N

Please

Only do
business
witha
merchant
you can

Trust!

m




Designed to Enhance the Entry of your home with Custom Ornamental
Decorative Driveway Gates while bringing Safety, Security and
convenience. /

CRASH COURSE

Good.

Al of car Aksreaere or \Weoeghe lron Lanes. o Feecea are deaigeed and manaiachired 10 mRITiase a ranges of oatdocr coscimoen. o1
commyimen! o oat Caslamers and dedicados o groduce guailty oates bas sarmed u Moasends of »alsfed ceslomens

oY o Uiies

ARDoagh we offer 3 Wide Sedacton of Ornanmental Dosgns of Decorative Deaig e, we Can 304400 and Marafacirs sy Siyle In shariasm o
wrongh! ros metals. LA Orearmerstad £ Rack Corp aino alters Fences, Gardes or Walk Thre Gates %0 maich your criveway gales. Wih ceer
Barty Poe yoors of €xperiesce s mamslacharing end desigeing ehegasl Casiom, of woobec Ahsrsesrs Drrorwey Gales and Fences, our pasl aed
A (USRS CON Ve 2000 of Mrind THal My 318 FOCENWN) QY worbIransng. VA a0 & Fonce Compeny That gwes oal Cusianers
0N of SadCation 10 manatac 1are gualty drivessy §aes 35¢ fences.

For 8 qacts please seed 2t o mad to L AOrsarentab@ ac com

Top Brands of Gate Openers

: I poar hooking FOr Prmacy wiid your Dowewy Gates Daroen Gaes, or Veak Thiu Gonos, we offer 3 Sobd Backing with your Chosce of
and Opeﬁtm' COM.I’CM'. Alsreniam, Steel Pleaigan of Plassc. A1 sobd backng 3re Sared i mawry AR eer Colrs 10 ORGSR o Frieacy Gaes
Residential, | strial, $ 9 VWe oer ¢ larpe sehochon of Gale Openers as€ Cele Operalors hot Nesedential D veway Gakes. Lght of Heery Comenercadl Gales, of inusdiel
e Slide, Rack & Pinion, Barrier  wcesoms. if yeer set s the stybe or size of the Gale opeser | 030 00oraisr POu P00, Reanse &Ml OF CORACT US S0 We Can JRadly YelD guide
VPRI » G VOu 13 the CaTact Chakce, 'We alter b type of Gane Operacs | Gate Dperator Shdeg Gate Operers | Gane Operanoe, Swing Gate Opeasre | Gate

Operator, Mytragic Gate Dpenaers | Gale Opeesioc We alse have 3 wide selecion of replacement Vada Crosd Dosrds for ol Brands, and

* BT Gate Openers e o o

* PowerMaster Cate Openers Raiings - | A COraamental Rack Corp siiers tp quakty Ryicony Radings. Fromt Porch Radings. Deck Relage ia Metal Msrsimm or Weseght

s Exg'e Gate Operators 1o Stwel. We cfet rats 12t residartal ot commercial iccations foe ether kmeoce ot [ eherior locator Ve alss offer Cuviom Wade Rafega,

® Einte Gate Operers Do ghwe Nadmgs, or HandMats 1hal are poweer Cooed pabvl 31 bow mardenance and kg ksl Baxory Mams, Porch Nafs, of Owck Nads

s Ramset Cate Operaters

» Doorking Gate Openers Gardes Gates or ik Ganms (a0 Do Gesgnnd 10 Manch ary ~OEtng of orterad Omesawy gate  (USIMIATE CA8 CROSER DetAven mroeghe iTon

® Viking Gate Operators of alarrasm a3 materal and choose fram cer wide aefection of powder coated cobors. Garden of Walk Gales are cuviom nade Nl can gnve

® LUfinaster Gate Openers Pock Ferces . the Mlurinam Pooi Fence Styles, Absrsnam Pool Gate Styées, of the Alurinum Pool Deck Raling Styles that i parfect for pour

. f progect Ve offer decoratve pood lences, standard salely leaces, or ary custom made pool geles for poar propecty Shal are e exsesbel

e SEA Gate Opaners PO erents OF CONMMErOal Crowled afedr, OF IEdenih (roperihes.

* FALC Gate Operatory

® Apolio Gate Openers We offer 3 larpe sedacton of Wrosght lron 39¢ Absmeserr Driveasy Gates | bat e Sromse throagh our wide selecton of Gate Operatare,

® HYSQOUNTY Bairhis Msers Sweg S e e e

® Resceonyl Shding Gate Dpenars ACcoss Coetrod Telo phoae Enry Systers from Linaar Seloct Engiasenng, Amavican Access Systen, Somex For Rosconny avd Commercial
Apphcanon. A varety ol Access Contool Equiprments, nchadeg Remote Comtoals, Carg Readers, Prasimity Cand Rasder, Koy Pads, Wirsless

® B Gake Wivch Barmes Gele, fang Koy Pad, Wirehess Tolephooe Lalry Syatem, rew Laf Locpa, Salely Locp, Salety Pholo Semsac Muldd Code, Lifasier, Lineat Prasinity Card,

G, Barmier NOONIBC LOCK, WATehirss Merconm, Reconer, Tansaremor, £xit Wand, Extonded Rande Aviaesas, ERCinG Strike, Rado Recorsal M

Rermones, Eleciric Mageetc Lack, Saloty Loap, Exk Loop, Sateay Sensor Sessor Wire, Oreron Salety Photo Coll Goose Meck for Key Pads or

® Dedekt Serpe Protecier - Teassformers Telophonw Entry Spstem What sver pour need are for Gate Access Commral we harve tae Secunty sysien.
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People have alot to say about Penny Juice!

THE CHILDREN AT K1ID KOLLEGE LOVE THE TASTE OF PENNY JUICE AND DRINK 1T WITHOUT ENCOURAGEMENT FROM OUR TEACHERS 1 LIKE PENNY JUICE FOR THAT REASON AND BECAUSE IT IS 100% JUICE FROM CONCENTRATE
REQUIRING NO REFRIGERATION PRIOR TO MIXING THE HANDY MIX PITCHER TAKE THE GUESS WORK OUT OF PREPARATION

CASSIE PENCE - KID KOLLEGEBILLINGS, MT

THANK YOU FOR THE OPPORTUNITY TO LET EVERYONE KNOW ABOUT YOUR TERRIFIC COMPANY! IT'S EASY TO STORE AND MIX AND WE RECEIVE GREAT SERVICE!

MARY CELLA - BLISS ACADEMY EARLY LEARNING CENTER'GREENWOOD VILLAGE, CO

e e e e . . <

I HAVE BEEN USING PENNY JUICE AT MY CHILDCARE CENTER FOR 2 YEARS. THE CHILDREN LOVE ALL THE FUN COLORS. | HAVE RECOMMENDED PENNY JUICE TO OTHER CHILDCARE DIRECTORS IN THE AREA
DANA HOENIGSCHMIDT - KIDS COUNTRY CHILDCARE'ST. FRANCIS, MN

T G P A T S L R N e S R N S S A S P T TR IS SRR e IS DG EETE ORI PR P A A N e RGNS GRS TR S AN AT IS I iR G S IO QYT SR P W Fod R TF PIIET
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TR AT M Tk N O v enterind st Awals scinr rmanetnds ko tepn e acrosni naren e o s ol eaSod Tl agnamaonracr X3 oo s aasaci e 2o sl ey sa < Duninonn e ol mrrd e et R Ao s vdmene dracr e O D Mo DOy B s oA DAL n O e 20 Send mon cidcica w A e pe-cinoch ooy e ne e et i s e s n s A s i w4 e tarives sy D mgotia s Dyeg
" !
. 4 ey
« > - Sty ~> -~
4 : . (% ] c . 1)
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THANK YOU! WE ARE SO GRATEFUL TO HAVE FOUND PENNYJUICE. 1 AM 110% PLEASED WITH PENNY JUICE. KEEP UP THE GOOD WORK
ROSEMARY - LARAMIE COUNTY HEAD START/CHEYENNE, WY
I LOVE THE VERIETY OF THE FLAVORS AND THE FACT THAT OUR AUTOMATIC SHIPMENTS ARRIVE IN A TIMELY MANNER. THANKS SO MUCH! GOD BLESS!
YEBBIE MOORE, DIRECTOR - CHILDREN'S LEARNING CENTER/BOSSIER CITY, LA
AS TH DIRECTOR OF A UNIVERSITY AFFILIATED, BUT PRIVATELY OWNED CHILD CARE FACILITY TOP QUALITY PRODUCTS THAT ARE ALSO BUDGET FRIENDY ARE ESSENTAIL 1 ESPECIALLY LIKE THE EASE OF ORDERING ON-LINE OR BY
PHONE, KNOWING THAT THE JUICE WILL BY PROMPTLY DELIVERED DIRECTLY TO THE CENTER NO MORE HAULING SHOPPING CARTS FULL OF FROZEN JUICE CONCENTRATE FORM THE GROCERY STORE!
THANKS, PENNYJUICE FOR SAVING ME TIME AND MONEY?

KATIE DAVIS, DIRECTOR/OWNER - UNIVERSITY CHILDREN'S CENTER'SUPERIOR, W1

'T’?.‘\'\"!' JUICE HAS CERTAINLY BEEN AN ASSET TO OUR FOOD PR(‘)(vRA.\! | AM VERY HAPPY WITH SWITHING TO PENNY JUICE AND WOULD RECOMMEND YOU IN A HEATBEAT YOU PROVIDE AN EXCELLENT PRODUCT, HASSLE FREE ITv
DOESN'T GET ANY BETTER THAN THAT *

BABE WALTON - CHILDREN'S ENRICHMENT CENTER/N_ LITTLE ROCK, AR
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THE CHILDREEN AT KID KOLLEGE 3 | LIKE PENNY JUICE FOR THAT REASON AND BECAUSE I'T IS 100% JURKCE FROM CONCENTRALE

VHE GUESS WORK OUT OF PREPARATION

LHANK YOU 1O STORE AND MIX AND WE RECEIVE GREAT SERVICE!

D VILLAGE. CO

[ HAVE BEEN USING PENNY JUICE EMENDED PENNY JUICE TO OTHER CHILDCARE DIRECTORS IN THE AREA

KEEP UP THE GOOD WORK

IN A TIMELY MANNER. THANKS SO MUCH! GOD BLESS!
SR/BOSSIER CITY, LA

ASTH I)IF.E( TOR OF A UNIVERSITY AFFILIATED, BUT PRIVATELY e ALSO BUDGET-FRIENDY ARE ESSENTAIL [ ESPECIALLY LIKE THE EASE OF ORDE er.\(_. ON-LINEOR BY
PHONE, KNOWING THAT THE JUICE WILL BY PROMP ZANG SHOPPING CARITS FULL OF FROZEN JUICE CONCENTRAITE FORM THE GROCERY STORE!

o ME TIME AND MONEY
KATIE DAVIS i e e K - UNIVERSITY CHILDREN S CENTER'SUPERIOR. W

PENNY JUICE HAS CERTAINLY BEEN AN ASSET TO OUR FOOD PROGRAM 1 AM VERY HAPPY WITH SWITHING TO PENNY JUICE AND WOULD RECOMMEND YOU IN A HEATBEAT YOU PROVIDE AN EXCELLENT PRODUCT, HASSLE FREE 1
DOESN'T GET ANY BETTER THAN THAT *

BABE WALTON - CHILDREN'S ENRICHMENT CENTER/N._ LITTLE ROCK, AR
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Best practices
A few pointers for good form <




CRASH COURSE

Best practices
Use white or negative space to let your
content breathe.




® Sketch

EXTENSIONS COMMUNITY : PRICING

What can we help you

CRASH COURSE

A 4

Requirements Licensing and Sales Troubleshooting Sketch Mirror

Best pract
Use white
content br

let your

=

New to Sketch? Manage your license Can't find your

N _ answer?

Welcome! Get familiar with Easily recover your lost license or
) 'g ree - z WICes anc G
Sketch's features in our manage devices and invoices. Contact us and we'll get back to

Documentation.
you as soon as we can.

COMPANY SUBSCRIBE TO OUR NEWSLETTER
Home Requirements About Us The latest Sketch news, articles, and resources, sent
Download Sketch Licensing and Sales Jobs straight to your inbox every month
Getting Started Troubleshooting Press
Extensions Sketch Mirror Contact
Updates License Manager Blog
Sketch Mirror Contact Support
Sketch Cloud COMMUNITY f ' M
Pricing Meetups

Education
Beta

Developer

Terms of Service
Privacy Statement

Security

Newsletter

Facebook Group

Sketch Plugins For

um

© 2018 Bohemian BV
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Best practices
Use the length of the page to tell a
linear story with images.




Investing on e
Autopilot

Professional investing made simple and
affordable with smart technology

CRASH COURSE

The smartest thing to
do with your money

We'll build you an intelligent, personalized

portfolio using Nobel Prize winning

investment strategy

We use low cost ETFs and technology sc

ve con charge o fraction of

advisors' fees
« In just 5 minutes, we'll put your money fo

work like the world's smartest investors

Best p
Use th

Initial deposit $50,000 Wealthsimple
$734,800
‘ Monthly deposit $1,000 Traditional investing
$536,900

Risk level Growth Traditional savings

$384,400

Invest in Future You

2e how much your money can grow

Put your money on
autopilot

Automatic rebalancing: w

rebalance your porffolio as the market

Dividend reinvesting: we stantly put

your stock dividends back to work, earning

you more

OVER 30 YEARS OF ASTRO

We believe that after three decades of crafting yogourt for Canadians,
making it better means staying true to yourself. That'’s why we've
always strived to create the most pure and true yogourt, known as
Balkan style. You can taste this dedication in all of our creamy and

delicious yogourts.

EXPERTS IN BALKAN YOGOURT

After three decades of producing Balkan style yogourt we know that simple reigns supreme. Our Astro
Original Balkan 6% yogourt is made with only three natural ingredients: milk, cream, cultures and
develops a firm set naturally, giving you a thick and refreshingly creamy yogourt.

T

e

@ )
ORIGINAL .

OUR YOGOURT. YOUR CHOICE.

Yogourt is one of the simplest, and most versatile foods. Be it Balkan,
Greek, Stirred with Fruit, Probiotic or Drinkable - we have a flavour
and texture to satisfy every craving.

. 7 s' :
By, — D a»  Zr)

MADE WITH MILK FROM
CANADIAN DAIRY FARMS

We proudly use dairy from Canadian farms because, like you, we want to know exactly
what goes into the food we make. Sourcing milk from Canadian dairy farmers allows us to
maintain our commitment to quality. The milk used in Astro yogourt does not contain any

artificial hormones or antibiotics.*

5 Sl y .
F MG da, Sl Lows ftbony seld Withous th

OUR COMMITMENT TO OUR:
COMMUNITY

 of Astro, isa found
Canada’s only frs
service for children andOUtH SINCS
oty

A
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Best practices

Greet users with relevant and
welcoming imagery to set context.




Wealthsimple The Defails ~ Our Product

Change the financial
future of millions

We're looking for talented people who want to

CRASH COU RSE move fast, ship'often, and have a huge impact.

HOW we WOI'k We're on a mission to make financial services simple and affordable for

everyone. Backed by some of the biggest names in finance and tech,
we're growing quickly and going global. We're motivated by delivering
long-term value to our clients, and believe the opportunity to reinvent
financial services for a new generation is all within our grasp.

We work smart and collaboratively to build the best possible client

experience. We don’t over-engineer our product or our work processes.
You won't find meeting-packed days, red tape, or layers of approval

- - processes here. We go above and beyond and encourage each other to
do the best work of our lives. We don’t accept the status quo or stay the
same. If you want to update, change, or fix something, go for it. Everyone
is a maker and we take things from start to finish quickly. In fact, speed is .
one or our biggest advantages as a team!

We're very transparent internally-we believe sharing is the right way to
make the best decisions. We're committed to building an actively inclusive
work environment for everybody—regardless of race, gender, sexual

orientation, ethnicity, education, age, or other personal characteristics.

Our Values

CULTURAL MANUAL

Wealthsimple believes access to financial freedom is @ human right. Here's

how we plan to bring it to everyone.
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Best practices

Use subtle separators to divide content
—like lines and colour blocks.




A closing chat with the reader

Thanks for reading! To summarize, you have to be careful of these:

* The complexity of the icon

The proportion of the icon
The concreteness of the icon

Relevancy of the icon

Cultural sensitivity

CRASH COURSE

It's essential that you take these points with considerations of your
own context and problem you're facing. The points | make here is
focusing on the general best practice for system icon (small icon)
where the goal is to focus on helping users navigate or do action.

|
On the side, it's worth to consider to create a set of principles when
you see there are common issues with the icon while auditing them.

Reach me out if you're interested to chat about this.

Usesubtles . . de content
— like lines ¢ S.

Next:

Preface: Welcome to yellowstroke.com

Budi Tanrim's personal blog, where he jotted down his thoughts, learnings, and
experiments about design.

Get notified for the next post. Next post: Experimenting with design critique. (Working title)
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Best practices
Call out incentives first—makes the
boring stuff worth Iit.
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Best pr
Call ou!

boring !

Tasteit.rateit. winit.

Take the Activia Challenge, rate your experience and you could
win!

_ ACTIVIA
cH 7§

- et

—

Save, taste and you could win!

SAVE $2 NOW

Take the Activia Challenge, it's simple! Enjoy an Activia twice a day for 14 days*. It's an
easy first step towards doing more good for your gut.

Deatka id wariva 11




e

CRASH COURSE JOIN DUR NEWSLETTER
CAna erfoy 20x Gff your forsl eraer
EMAIL [,  suswm

Check your inbox shortly for code.

We're Kate Spade Saturday,

Best pra
Call out

boring 181§

TIMER?
00/° OF F Sign up below to subscribe

& FREE SHIPPING ON YOUR FIRST ORDER? (and get 15% off your next
Saturday.com order!).

and we send fun emails.

L —— E E———
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Best practices
Similarly, leave the scary stuff till later.




Apple TV 4K Overview Tech Specs . Buy

Find the Apple TV that's right for you.

Compare Apple TV models »

CRASH COURSE

Best prs
Similarl % 2 |later.

Free shipping Pick up at the Apple Get help buying
And free returns. Store tOday Have a question? Call a
P Buy online and pick up available Specialist or chat online.
items in an hour. Call 1-800-MY-APPLE.
Find a store » Chat now »
The Greatest Showman Ready Player Onhe

Isle of Dogs
Rampage Deadpool 2
Jurassic World: Fallen Kingdom
Justice League
Transformers: The Last Knight
Jumanji: Welcome to the Jungle
Paddington 2
A Quiet Place Blade Runner 2049




Apple TV 4K Overview Tech Specs ' Euy .

Find the Apple TV that's right for you.

Compare Apple TV models »

CRASH COURSE

Best prs
Similarl % 2 |later.

Free shipping Pick up at the Apple Get help buying
And free returns. Store tOday Have a question? Call a
P Buy online and pick up available Specialist or chat online.
items in an hour. Call 1-800-MY-APPLE.
Find a store » Chat now >
The Greatest Showman Ready Player One

Isle of Dogs
Rampage Deadpool 2
Jurassic World: Fallen Kingdom
Justice League
Transformers: The Last Knight
Jumanji: Welcome to the Jungle
Paddington 2
A Quiet Place Blade Runner 2049
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Best practices
Use CTA buttons sparingly.

Use text links for non-converting links.




2

PROCEED TO CHECKOUT

C NEED HELP? ) l( CONTINUE SHOPPING J ( CLEAR SHOPPING CART ) C UPDATE SHOPPING CART )

CRASH C

Be « Get discounts and the latest news from SIGN UP
Q

H
U S e te Combine my uploaded file(s) as one document I n kS —
4 .

Filename Information Size
Staples - User Flow Map - Sept 26.png 8.5" x 11" - 1 Page \L 711.11KB a
Staples - User Flow Map - Sept 25.png 8.5" x 11" - 1 Page 'ﬁ 714.33KB a
Uploaded 2/2 2 Pages 1.39MB

Copyright* I confirm that I own the copyright to, or have permission to copy the material I want printed. Learn More

N




Sort by: Best Match §

CRASH COURSE -

Appointments within 3 days

Book Online

. Call

B Contact form

]
Sort by: Best Match $ I I n ks -

Appointments within 3 days

Book Online

B emall
= contact form

™= cal




Unlock the power
of the world’s

CRASH COURSE leading design

collaboration

E -l e e A _ _ olatform.

Get started free. No credit card needed.

More social media results in less time: It's possible with Buffer! Share content from

. . - WORK EMAIL ADDRESS
anywhere online, manage multiple accounts, collaborate with team members, and
see which posts perform best. I g R TGEE9ias

' Schedule your first post now! O I

Learn More PASSWORD

GET STARTED

Already have an account? Sign in

By submitting this form | agree to InVision's Terms of Service
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Bestp
Use C
Use te

Destrneiive
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Best practices
Use Sentence case when possible to
allow proper nouns to stand out.
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Imagine you're a company exec. Which version feels more professional?

[ am sorry, but I have to disagree. To me title case does not look more
ks like the author didn’t learn capitalization in school. It | e t O

professional, it loo

a I I OW looks spammy.
@ 204 4 responses RN

_i—_—-—-———’




Turn Off Sounds? Turn off sounds?

CRASH COU

Cancel Turn Off Cancel Turn off

Bes{=iimuneee

Use % o

Add to Calendar Add to Calendar
a I I o Share Event Share event
Contact Organizer Contact organizer
Cancel Cancel
Is "Calendar” referring to my Calendar app Yeah, that first option will add it to my

or just any calendar app? Calendar app.
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Best practices
Reduce eye fatigue by creating linear
focus.




GOOD FORM BAD FORM

Name What is your first name? What is your e-mail?

‘ John Doe * Kk Kk Kk k ok k Kk

E-mail Password Re-type Password

‘ johndoe@email.com [ johndoe123 } 1 91234567

Password Preferred mode of contact

kkkkkhkkk*k

[ johndoe@email.com

Re-type Password E-mail/ SMS/ Post

khkkkkkk*k
Please select one from thel@rop down menu

Email
SMS
Post

Preferred mode of contact:

O E-mail
@® SMS

O Post STRAIGHT
DOWN [1G-ZAG
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Exercise
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Exercise
Are you ready?
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Exercise

Based on what we’ve just covered,
redesign a poorly UX’d Newsletter
signup form.




NEWSLETTER SUBSCRIPTION FOR THE HEALTHY DIGEST

CRASH COU RSE The content found in our newsletter is offered as a public service and is

not intended for self-diagnosis or the treatment of a health problem. For
answers to food and nutrition-related questions or for nuftrition services
specific to your individual situation please contact a dietitian or health
professional in your area.

Required fields are marked with an asterisk (*)

Please Select One

Exercise

*Frequency: | Please Select One Weekly
Monthly

Registered Dietitian Status: \ Please Select One

Please Select One

s & Certfied
Nutritionist Status: | pjlease Select One

Not certified

Health Educator Status: Please Select One

| Recipes | | Nutritional Facts | |

*Mailing Lists: Farm-To-Table

' | Frozen Foods | | Meal Prep

*Email: *Name:

Please Select One

Province: Please Select One

AB

You can unsubscribe at any time. Please refer to our Privacy Policy or Contact
Us for more details.

The Healthy Digest, 100 Street Address, Cityville, Ontario, Canada, M1S 5D3

Get a 10% off coupon to use at any Loblaws when signing up. Coupon
redemption instructions will be emailed to you.

m PRIVACY POLICY CONTACT US CLEAR FORM
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EXxercise
Okay...show and tell!
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Exercise
Here’s one solution...




The Healthy Digest newsletter

Get 10% off at Loblaws!
Sign up now and we'll email you instructions on how to redeem.

All fields are required unless marked optional.

Let’s get started!

Please provide your contact details.

Name

CRASH COURSE ‘ ‘

Email

Which of the following topics interest you?

[] Recipes

o
[ ] Nutritional facts
[ ] Farm-to-table

| | Frozen foods

[ ] Mealprep

, How often would you like to receive our newsletter?
() Onceaweek

() Onceamonth

Almost done!

Check any of the roles listed below that you are certified in. (Optional)
[ ] Registered Dietitian
[ ] Nutritionist

[ ] Health Educator

Which province do you live in? (Optional)

‘ Select a province v
ﬂ The content found in our newsletter is offered as a public service
= and is not intended for self-diagnosis or the treatment of a health

problem. For answers to food and nutrition-related questions or for
nutrition services specific to your individual situation please contact
a dietitian or health professional in your area.

Clear form SIGN UP

You can unsubscribe at any time.
Please refer to our Privacy Policy or Contact Us for more details.

The Healthy Digest
100 Street Address, Cityville, ON
Canada, M1S 5D3

R — e




I'M TIRED...AGAIN

Break time
A 10 minute stretch will do you good.




THE TAKEAWAY

Resources

For your UX tool belt




THE TAKEAWAY

Resources
NN/g for studies, data, and best

practices

https://www.nngroup.com/



https://www.nngroup.com/

THE TAKEAWAY

Resources
WCAG for all things Accessibility

https://www.w3.org/WAIl/standards-
guidelines/wcag/



https://www.w3.org/WAI/standards-guidelines/wcag/
https://www.w3.org/WAI/standards-guidelines/wcag/

THE TAKEAWAY

Resources
Rosenfeld books for UX wisdom
“Content everywhere”

“Web form design”

https://rosenfeldmedia.com/books/



https://rosenfeldmedia.com/books/

THE TAKEAWAY

Resources
Sentence case advocacy article

https://medium.com/@jsaito/making-a-

case-for-letter-case-19d091653¢c98



https://medium.com/@jsaito/making-a-case-for-letter-case-19d09f653c98
https://medium.com/@jsaito/making-a-case-for-letter-case-19d09f653c98

THE TAKEAWAY

Resources
UX Companion app for understanding
UXer lingo

https://www.uxcompanion.com/



https://www.uxcompanion.com/

THE TAKEAWAY

Resources
Sketch app for designing (duh)

https://www.sketchapp.com/



https://www.sketchapp.com/

THE TAKEAWAY

Resources
InVision web app for prototyping
(also, duh)

https://www.invisionapp.com



https://www.invisionapp.com

THE TAKEAWAY

Resources
XMind app for Information Architecture
(hever use design apps for sitemaps)

https://www.xmind.net/



https://www.xmind.net/

THE TAKEAWAY

Resources
Lucid Chart app for mapping Flows

https://www.lucidchart.com/



https://www.lucidchart.com/

THE TAKEAWAY

Resources

Atomic Design book and blog for soft
intro to Design Systems

http://bradfrost.com/blog/post/atomic-
web-design/



http://bradfrost.com/blog/post/atomic-web-design/
http://bradfrost.com/blog/post/atomic-web-design/

THE TAKEAWAY

Resources
Google Material Design best-in-class
example of a Design System

https://material.io/design/



https://material.io/design/

THE TAKEAWAY

Resources
Shopify Polaris comprehensive

Design System documentation
i ANoTH

https://polaris.shopify.com/



https://polaris.shopify.com/

OKAY, NOW I'M SUUUUUUUUUPER TIRED

This iIs pretty much the end.

Questions?
Comments?
Feedback...make it positive—1 cry easily.




U(X) did it




