
UX’d for it



Harjot.

Hi, my name is…



Harjot.

Hi, my name is…

💅



Harjot. What’s yours?

Hi, my name is…



What skill is at the heart of 
User Experience as a practice?

POP QUIZ



What skill is at the heart of 
User Experience as a practice? 
Empathy.

POP QUIZ



1 

UX 101 
Identity crisis

What we do


How we do it

Housekeeping

On tonight

2 

Crash course 
Good, bad, and ugly

Best practices


Exercise

3 

The takeaway 
Resources

Talk to me



Identity crisis

UX 101



Identity crisis 
UX Designer

UX 101



Identity crisis 
UX Designer 
UX Architect

UX 101



Identity crisis 
UX Designer 
UX Architect 
UX Researcher

UX 101



Identity crisis 
UX Designer 
UX Architect 
UX Researcher 
UX/UI Designer

UX 101

🦄



Identity crisis 
You are what you do…kinda.

UX 101



Identity crisis 
UX Designer 
“I define movement.”

UX 101



Identity crisis 
UX Architect 
“I structure content.”

UX 101



Identity crisis 
UX Researcher 
“I evaluate behaviour.”

UX 101



Identity crisis 
UX/UI Designer 
“I define movement AND make it pretty.”

UX 101



Identity crisis: The sequel

UX 101



Identity crisis: The sequel 
CX 
SD

UX 101



Identity crisis: The sequel 
CX: Customer Experience 
SD: Service Design

UX 101



Identity crisis: The sequel 
CX: Considers end-to-end journey. 
SD: Explores opportunities for CX/UX.

UX 101



Example: Familiar much?

UX 101

CX

UX

SD

Word of mouth Download app Use app Make purchases Receive order Become a loyal customer

Sign up Browse or search Place order

Advertise app availability 
on billboard media

Prioritize relevant search 
results over sponsored

Only allow Prime customers 
to leave product reviews



Anyways, back to UX.

UX 101



What we do 

UX 101



What we do 
Mostly websites and apps.

UX 101



What we do 
Mostly websites and apps. 
From ad agencies to tech startups. 

UX 101



What we do 
Mostly websites and apps. 
From ad agencies to tech startups. 
Make digital life easy to navigate. 

UX 101



What we do 
Mostly websites and apps. 
From ad agencies to tech startups. 
Make digital life easy to navigate. 
Abuse post-it notes and whiteboards.

UX 101



How we do it 
💪 💪 💪 💪 💪 💪 💪 💪 

UX 101



How we do it 
User research

UX 101

Talk to people 

Interviews

Focus groups




How we do it 
User research

UX 101

Watch them work 

User testing




How we do it 
User research

UX 101

Honour them 

Personas

Journey maps




How we do it 
Audits and evaluations

UX 101

Study the content 

Content audits

Heuristic evaluations




How we do it 
Information architecture

UX 101

Map it all out 

Existing ecosystem

Reorganized ecosystem




How we do it 
Flow mapping

UX 101

Define movement and usage 

Flow charts

User flows




How we do it 
Wireframes

UX 101

Detail the blueprints 

Define layouts

Define interactions




How we do it 
Functional specifications

UX 101

Write the rules 

Interface behaviour and response

Edge cases




How we do it 
Usability testing

UX 101

Test your solution 

User tasks

Feedback implementation 




Housekeeping 

UX 101



Housekeeping 
For your consideration 
👀✍

UX 101



Housekeeping 
Accessibility

UX 101



Housekeeping 
Accessibility 
Be inclusive and mindful of all users 
that rely on solutions you design.

UX 101



Housekeeping 
Accessibility

UX 101

AODA mandate 

Follow WCAG 2.1

Websites to be AA by 2021




Housekeeping 
Accessibility
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Housekeeping 
Accessibility

UX 101

AODA mandate 

Follow WCAG 2.1

Websites to be AA by 2021




Housekeeping 
Accessibility

UX 101

AODA mandate 

Follow WCAG 2.1

Websites to be AA by 2021




Housekeeping 
Design Systems

UX 101

Atomic Design  

Consistency in look and feel

Supports user expectations



Housekeeping 
COL 👏 LAB 👏 O 👏 RATE 👏

UX 101

No unicorns needed 

Strategist = Wingman

Product Manager = Sibling



Housekeeping 
COL 👏 LAB 👏 O 👏 RATE 👏

UX 101

No unicorns needed 

Strategist = Wingman

Product Manager = Sibling

🦄



Housekeeping 
COL 👏 LAB 👏 O 👏 RATE 👏

UX 101

No unicorns needed 

Strategist = Wingman

Product Manager = Sibling

🦄☠



Intermission 
Take liiiiike 10 minutes ish. 

I’M TIRED



Good, bad, and ugly

CRASH COURSE



Good, bad, and ugly 
Make it easy.

CRASH COURSE



Good, bad, and ugly 
Make it easy. 
Make it feel good.

CRASH COURSE



Good, bad, and ugly 
Make it easy. 
Make it feel good.

CRASH COURSE



Good, bad, and ugly 
Make it easy. 
Make it feel good.

CRASH COURSE



Good, bad, and ugly 
To be fair…the landscape has changed.

CRASH COURSE



Good, bad, and ugly 
DESIGN 
RESPONSIVELY.

CRASH COURSE



Good, bad, and ugly 
DESIGN 
RESPONSIVELY.

CRASH COURSE

Circa 2008



Good, bad, and ugly 
Think mobile-first.

CRASH COURSE



Good, bad, and ugly 
Think mobile-first. 
Less stuff on screen.

CRASH COURSE



Good, bad, and ugly 
Think mobile-first. 
Less stuff on screen. 
Linear focus. 

CRASH COURSE



Good, bad, and ugly 
Think mobile-first. 
Less stuff on screen. 
Linear focus. 
Large and in-charge content.

CRASH COURSE



Good, bad, and ugly 
Scrolling is easier and 
less of a commitment 
than a click or tap.

CRASH COURSE



Good, bad, and ugly 
Make your content 
compelling.

CRASH COURSE



Good, bad, and ugly 
Make your content 
compelling.

CRASH COURSE



Good, bad, and ugly 
Create experiences, not link directories. 
Showcase your brand personality to 
make users feel.
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make users feel.
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Good, bad, and ugly 
Create experiences, not link directories. 
Showcase your brand personality to 
make users feel.

CRASH COURSE



Good, bad, and ugly

CRASH COURSE



Good, bad, and ugly
CRASH COURSE



Good, bad, and ugly
CRASH COURSE



Good, bad, and ugly
CRASH COURSE



Good, bad, and ugly
CRASH COURSE

🤮



Best practices 
A few pointers for good form 👌

CRASH COURSE



Best practices 
Use white or negative space to let your 
content breathe.

CRASH COURSE



Best practices 
Use white or negative space to let your 
content breathe.

CRASH COURSE



Best practices 
Use the length of the page to tell a 
linear story with images.

CRASH COURSE



Best practices 
Use the length of the page to tell a 
linear story with images.

CRASH COURSE



Best practices 
Greet users with relevant and 
welcoming imagery to set context.

CRASH COURSE



Best practices 
Greet users with relevant and 
welcoming imagery to set context.

CRASH COURSE



Best practices 
Use subtle separators to divide content
—like lines and colour blocks.

CRASH COURSE



Best practices 
Use subtle separators to divide content
—like lines and colour blocks.

CRASH COURSE



Best practices 
Call out incentives first—makes the 
boring stuff worth it.

CRASH COURSE



Best practices 
Call out incentives first—makes the 
boring stuff worth it.

CRASH COURSE



Best practices 
Call out incentives first—makes the 
boring stuff worth it.

CRASH COURSE



Best practices 
Similarly, leave the scary stuff till later.

CRASH COURSE



Best practices 
Similarly, leave the scary stuff till later.

CRASH COURSE



Best practices 
Similarly, leave the scary stuff till later.

CRASH COURSE

👻



Best practices 
Use CTA buttons sparingly. 
Use text links for non-converting links.

CRASH COURSE
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Best practices 
Use CTA buttons sparingly. 
Use text links for non-converting links.

CRASH COURSE



Best practices 
Use Sentence case when possible to 
allow proper nouns to stand out.

CRASH COURSE



Best practices 
Use Sentence case when possible to 
allow proper nouns to stand out.

CRASH COURSE

😬



Best practices 
Use Sentence case when possible to 
allow proper nouns to stand out.

CRASH COURSE



Best practices 
Reduce eye fatigue by creating linear 
focus. 

CRASH COURSE



Best practices 
Reduce eye fatigue by creating linear 
focus. 

CRASH COURSE



Exercise 

CRASH COURSE



Exercise 
Are you ready?

CRASH COURSE



Exercise 
Based on what we’ve just covered, 
redesign a poorly UX’d Newsletter 
signup form.

CRASH COURSE



Exercise

CRASH COURSE



Exercise 
Okay…show and tell!

CRASH COURSE



Exercise 
Here’s one solution…

CRASH COURSE



Exercise 
Here’s one solution…

CRASH COURSE



Break time 
A 10 minute stretch will do you good. 

I’M TIRED…AGAIN



Resources 
For your UX tool belt 

THE Takeaway



Resources 
NN/g for studies, data, and best 
practices 

https://www.nngroup.com/ 

The Takeaway

https://www.nngroup.com/


Resources 
WCAG for all things Accessibility 

https://www.w3.org/WAI/standards-
guidelines/wcag/ 

The Takeaway

https://www.w3.org/WAI/standards-guidelines/wcag/
https://www.w3.org/WAI/standards-guidelines/wcag/


Resources 
Rosenfeld books for UX wisdom 
“Content everywhere” 
“Web form design” 

https://rosenfeldmedia.com/books/ 

The Takeaway

https://rosenfeldmedia.com/books/


Resources 
Sentence case advocacy article 

https://medium.com/@jsaito/making-a-
case-for-letter-case-19d09f653c98 

The Takeaway

https://medium.com/@jsaito/making-a-case-for-letter-case-19d09f653c98
https://medium.com/@jsaito/making-a-case-for-letter-case-19d09f653c98


Resources 
UX Companion app for understanding 
UXer lingo 

https://www.uxcompanion.com/ 

The Takeaway

https://www.uxcompanion.com/


Resources 
Sketch app for designing (duh) 

https://www.sketchapp.com/ 

The Takeaway

https://www.sketchapp.com/


Resources 
InVision web app for prototyping 
(also, duh) 

https://www.invisionapp.com 

The Takeaway

https://www.invisionapp.com


Resources 
XMind app for Information Architecture 
(never use design apps for sitemaps) 

https://www.xmind.net/ 

The Takeaway

https://www.xmind.net/


Resources 
Lucid Chart app for mapping Flows 

https://www.lucidchart.com/ 

The Takeaway

https://www.lucidchart.com/


Resources 
Atomic Design book and blog for soft 
intro to Design Systems 

http://bradfrost.com/blog/post/atomic-
web-design/ 

The Takeaway

http://bradfrost.com/blog/post/atomic-web-design/
http://bradfrost.com/blog/post/atomic-web-design/


Resources 
Google Material Design best-in-class 
example of a Design System 

https://material.io/design/ 

The Takeaway

https://material.io/design/


Resources 
Shopify Polaris comprehensive 
Design System documentation 

https://polaris.shopify.com/

The Takeaway

https://polaris.shopify.com/


This is pretty much the end. 
Questions? 
Comments? 
Feedback…make it positive—I cry easily. 

Okay, now i’m suuuuuuuuuper tired



U(X) did it
CONGRATS


